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OTHER NOTES ON FISHERY MARKETING

Purchases of Fish by Department of Aqricultyre

culture showed
October purchases of fishery products by the U. S. Department of Agricu

a decline of $1,342,433 as compared with September,

Canned pilchards and salmon led all

purchases.
. Purchases of Fishery Products by USDA .;=; =
ber 1 __January-Octo
Commodi ty T %%B. Cost | Quantity e
T A ST Dollars
SHELLFISH v -
He 'FISHAND canned Cases 6.954 2, 750031 1 153'%;
o SR | R
’ o " 0. 1 s . s . ’ y
Pilawnat, 3 « i 1787 | 1 ,%,Zgg 13.9% 540

gmii;ms' : ': 103:339 4 1-.933 .307:500 1:491'375

quid,

Tuna and tuna- ,932

like fish, .. " " - ggggg 5232.3&

Fish, flaked, " . A 3 12233 s
NS I T8%, 787 | 4,75 332 50173
Fish, brine-cured Pounds - .- 40,000 g.cligg

" dry-salted " - - 20,309,570 3,259,

" smoked " & | 1,531,600 152,1
'Tot&]- ®rssecrscectrncnnane - — o ?1.8&:170 5'4 »
BYPRODUCTS

Feeding oil " - - R}%,C‘(X) 11.5,‘13’)

Fish meal " = L 2,880,000 5'6422

Oyster shell % - - 160,000 - -

Oyster shell fl?ur ": - - 2488,0(88 L

EE i 4 R e e
VITAMINS

Vitamin A fish-liver oil M Units - 14,502, %62 2
Grand To tal 8880300 c0s00 08800800 ss 31“17 - 2 1

Wholesale and Retail Prices

Both wholesale and retail prices for all foods
displayed a small increase from mid-October to mide
November, according to reports of the Bureau of Labor
Statistics, Department of Labor. Average retail prices
for fresh and canned and fresh and frozen fish dropped
O.Zpercentduringtheperiod,butaho-ad fair increases
over prices at mid-November 1944. Despite a rise of
0.5 percent in the retail price of red salmon, the
price was 2.7 percent below that at mid-November 1944,
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Wholesale and Retail Prices

Item jﬂu:t TPercentage e from--
Wholesale: (1026 = 100) Nov, 10, 1945  Oct. 13, 1 ov, 11, 19
All commodities Index No. 106.1 +0, +1,
Foods do 107.0 +1.7 +2,0
November 1945 October 1945 November 1944
Fish:
Canned salmon, Seattle:
Pink, No, 1, Tall $ per dozen cans 1,970 0 0
Red, No. 1, Tall &e 3,69 0 0
Cod, cured, large shore,
Gloucester, Mass, $ per 100 pounds 13,50 0 0
Herring, pickled, N, Y, ¢ per pound 12,0 0 0
Salmon, Alaska, smoked, N, Y, do 35.0 0 0
Retail: (1935-39 = 100) Nov., 13, 1 Oct, 16! 1945 Nov, 14, 1
All foods Index No, 140,1 +0, +2,
Fish:
Fresh and canned do 220.3 -0.2 +5.0
Fresh and frozen ¢ per pound 33.6 =0.2 +5.7
Canned salmon:
Pink ¢ per pound can 2.0 0 +0,4
Red do 40.4 +0.5 =29
FISHERY MARKET NEWS SERVICE
OFFICES
Iocation In Charge Telephone
Washington 25, D, C., Wn, H., Dumont, REpublic 1820
Rm, 3224, S. Interior Bldg. thief Ext. 4844 or 4843
Boston 10, Mass,, B, E, Lindgren, Llbarty 1513-4
253% Northern Ave, Fishery Marketing Specialist
New York 7, N, Y., R, T, Whiteleathsr, BEskman 3-4382-3
155 John Street. Fishery Marketing Specialist
Hampton, Va., C. H. Lyles, 6386-7
P. 0. Box 364, Fishery Marketing Specialist
25 S, King Street.
Jacksonville 2, Fla,, S, C. Denham, 5-5797
221 W, Adams Street, Fishery Marketing Specialist
New Orleans 16, La., C. W. Jacocks, MAgnolia 1674-5
1100 Decatur Street. Fishery Marketing Specialist
Chicago 6, Ill., C. M. Reardon, RAndolph 2183-4
200 N, Jefferson Street. Fishery Marketing Specialist
Seattle 1, Wash,, E, C. Hinsdals, MAin 0740-1
421 Bell Street Terminmal, Fishery Marketing Specialist
San Pedro, Calif., H. B, Hinkle, TErminal 2-5354-5
Room 7, P, O, Bldg. Tishery Marketing Specialist




